
























































Code of course and S-205/ Sem 11

semester

Name of course Business Research Methods

What is the role of The objective of this course is to acquaint the students
proposed learning in with the research methodology which will help in
managing businesses? developing business strategies.

Reference books Gaur, A.S. and Gaur, S.S. Statistical methods for practice

and research, New Delhi: Response books.

Krishnaswami, O.R. and Ranganatham, M. Methodology
of research in social sciences, 2/e, Mumbai: Himalaya
Publishing House.

Punch, Keith, F. Survey research — the basics, New Delhi:
Sage Publications.

Walliman, Nicholas. Social research methods, New Delhi:
Sage Publications.

Chandan, J.S. Statistics for business and economics, New
Delhi: Vikas Publishing House Pvt. Ltd.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I Fundamentals of Statistics; Descriptive Statistics: Measures of Central
tendency and dispersion, Index numbers and time series; Correlation analysis
and regression analysis.

Unit II Foundation of research: Concept, types of research, planning of research,
types of variables in research, scaling and measurement techniques.

Unit III  Doing research: Sampling; methods of data collection; Analysis: Processing
of data, statistical analysis of data- multivariate analysis.

Unit IV Introduction to probability distribution; Hypothesis testing, introduction to
some common statistical tools used in business research (T-test, Z-test, F-
test, chi square test, Multivariate Analysis including ANOVA).

Unit V Report writing: Types of report; planning report writing; research report

format; documentation- footnotes and bibliography; writing and typing a
report.
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Code of course and S-206/ Sem 11
semester

Name of course Operations Management

What is the role of | Transformation of inputs into desired outputs has added
proposed learning in | value for customers of any business. Managing
managing businesses? transformation is therefore central to any business. This is
discussed in the course on Operations Management.
Operations management is directly related to marketing
strategy and structural positioning of a firm. It relates to all
functions in any business.

Adam, E.E. and Ebert, R.J. Production and Operations
Management, Prentice Hall of India, New Delhi.

Sharma J.K., Operations Research Theory and
Application. Macmillan India Ltd. Delhi.

Kapoor V.K., Operations Research Techniques for
Management. Sultan Chand & Sons. Delhi.

Reference books

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I Introduction- concept and development of scientific management school/
practices; strategies for competitive operations management; types of
operations systems; economic analysis; facilities location and layout issues.

Unit II Production planning and control- concepts; forecasting, Aggregate
production planning; master scheduling; MRP; material handling;
introduction to supply chain concept.

Unit III'  Quality- introduction and concepts; statistical quality control- acceptance
sampling and control charts; quality control tools; introduction to TQM.
Maintenance management- préventive vs. break-down maintenance; total
productive maintenance.

Unit IV~ Inventory management- introduction, concepts and types of inventory;
inventory models including price break models; selective control including
ABC control. Just in time concepts; Kanban system.

Unit V Introduction to work study; method study; work measurement; productivity
and value engineering. 5S, Business process reengineering, ERP, FMS, Lean
manufacturing; etc.
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Code of course and S-207/ Sem 11

semester

Name of course Business Environment

What is the role of Understanding the nature, characteristics of business
proposed learning in environment is required for managing business at national
managing businesses? and international level

Mittal, Vivek,. Business Environment, New Delhi: Excel
Books.

Cherunilam, F. Business Environment — Text & Cases,
New Delhi: Himaliya Publishing House.

Aswathappa, K. Essentials of Business Environment, New
Delhi: Himaliya Publishing House.

Reference books

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I Business Environment:  Nature of Business Environment, Environment
Scanning, Components of Business Environment, Significance of business
environment, Environmental Analysis and forecasting,business and society —
Social responsibility of business.

Unit I1 Economic and Political Environment:  Economic and Political system,
Monetary Policy, Fiscal Policy, Economic reforms, FRBM, New Industrial
Policy.

Unit III  Technological Environment: = Components of Technology, Technology
transfer, Technology and globalization, Competitive advantage and
technology.

Unit IV~ Demography and Socio-Cultural Environment:. Demographic Environment
in Business, Socio-Cultural Environment in business.

Unit V Legal, Financial and International Environment: Globalization and growth
of Multinational Corporations (MNC), FEMA, Indian Stock Market and
SEBI, Competition Bill 2001, Laws relating to Intellectual Property Rights
(TRIPS).
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Code of
course and
semester

Name of
course

What is the
role of
proposed
learning in
managing
businesses?

Reference
books

S-208/ Sem II

Marketing of Services

The course aims to introduce students to service marketing as part of
the foundation of their business education. The central question that the
course addresses is: “how is the traditional theoretical framework of
marketing being broadened to meet the needs of service organisations?”
The course is structured to assist students to understand how marketing
concepts, introduced in the marketing theory can be applied and
adapted in the service environment.

Chowdhary, Nimit and Chowdhary, Monika: Textbook of Marketing of
Services- The Indian Experience, Macmillan India Ltd., New Delhi.

Valarie Zeithaml and Mary Bitner: Services Marketing, 2/e, Irwin-
McGraw Hill, New York

James L. Heskett: Managing in the Service Economy, Harvard
Business School Press, Boston

Christopher Lovelock: Services Marketing, 4/e, Prentice Hall, New
Jersey.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit I1

Unit III

Unit IV

Unit V

Introduction; Relationship management perspective; Characteristics of
services; The service economy- trends and opportunities; Service quality-
concept, Gaps model, SERVQUAL, etc.

Services marketing triangle- external marketing, internal marketing,
interactive marketing; Introduction to services marketing mix- traditional
elements and contextual cues; Service product- concept, service blueprinting,
QFD (optional), differentiation, etc.

Managing service transactions- location decision, distribution options,
franchising, etc.; Promotion- need for communication in services;
Advertising, sales promotion, personal selling, publicity and word-of-mouth.

Pricing in services, different approaches to pricing services; People element-
managing employees, employee roles, people strategy; Managing customers;
Organizing physical evidence, service-scape, etc.

Managing service processes- matching demand and supply; Strategic
positioning and service strategy.
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Code of course and S-209/ Sem 11

semester

Name of course Online Marketing

What is the role of The course aims to create an awareness about online
proposed learning in marketing among the students. This course is designed to
managing businesses? encourage students for net-preneurship.

Reference books Bajaj Kamlesh K. and Nag Debjani 'E-Commerce', Tata

McGraw Hill, New Delhi

Shaw Paul, 'E-Business Privacy and Trust', John Willley
and Sons, New York

Cheffey Dave, Internet Marketing, Prentice Hall, U.K.

Strauss Judy et. Al, 'E-marketing', PHI, New Delhi

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit I

Unit 111

Unit IV

Unit V

Online Marketing: Introduction, Development, Concept and Meaning.
Electronics for online marketing.

Network and Internet. Website, Portal, Homepage, Internet Protocols. E-
Commerce, E-Business, E-Marketing.

Online marketing Environment: Global Market, Legal Issues, Online
marketing Environment.

Online marketing strategy: Online marketing knowledge development,
Consumer behaviour, Segmentation strategy, Differentiation and market
positioning, Online marketing strategy.

Online marketing management: Product, Price, Customer Relationship
Management (CRM), E-Marketing Management.
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Programme structure for PGDM (S) Semester - 111
Indian Institute of Tourism and Travel Management, Gwalior

Course
Code

S-301
S-302
S-303
S-304

S-305
S-306
S-307
S-308
S-309

Nomenclature
Semester —I11

Information System for Management
Entrepreneurship and Business Plan Development
Strategic Management
Business Ethics and Corporate Social
Responsibility
Functional Elective- |
Functional Elective- 11
Sectoral Elective- I
Sectoral Elective- II
Summer Training Project
Total

PGDM (Services) Programme/ 2010-12
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Code of course
and semester
Name of course

What is the role
of proposed
learning in
managing
businesses?
Reference books

1-301/ Sem 11T
Information system for management

Contemporary business is leveraged on ICTs. From routine activities to
aggressive marketing and environmental scanning- almost all business
related activities are information intensive. It is therefore a must that a
business student makes himself comfortable with the role and capabilities of
information system in managing businesses.

Kenneth, Laudon and Jane Laudon. MIS: Managing the Digital Firm.

Pearson Education.

James, A. O’Brien. Introductio n to Information Systems. Tata McGraw Hill.

Turban, E., McLean, E. and Wetherbe, J. Information Technology for
Management: Making Connections for Strategic Advantage. John Wiley
and Sons.

Jawadekar, W. S. Management Information Systems. Tata McGraw Hill.

Note: There will be three evenly paced internal examinations as part of continuous evaluation.
Each test would be after 10-13 hours of teaching.

Unit I

Unit IT

Unit III

Unit IV

Unit V

Concept of information, concept of system; importance of information and
information systems for organizations specially business enterprises; operating
elements of a computer based information system; introduction to office automation
system (OAS), transaction processing system (TPS), management information system
(MIS), decision support system (DSS), executive information system (EIS),
knowledge based system (KBS), expert system, etc.

Decision is making process- stages in decision making, individual and organizational
decision making models; information system support for decision making phases;
definition, characteristics, subsystem of MIS, MIS and top management, structure of
MIS (conceptual and physical structure).

MIS planning and control; MIS master plan-content and description; Nolan stage
model, three stage model of planning process- the strategic planning stage,
organizational information requirements analysis and resource allocation stage; myths
of MIS, pitfalls of MIS, limitations of MIS; Development and implementation of MIS-
system development life cycle, different approaches (waterfall, prototyping,
evolutionary approaches, and risk based approaches). Resource requirements for
information systems- hardware and capacity

planning, software needs, and procurement options — make or buy decisions,
outsourcing as an option.

Decision support system — definition, relationship with MIS, evolution of DSS;
characteristics, classification, objectives, components, functions and development of
DSS; artificial intelligence for MIS problems- use of expert systems, use of neural
networks.

Emerging concepts and issues in information systems- supply chain management,
customer relationship management, ERP; introduction to Data Warehousing, Data
Mining and its applications; emerging concepts in information system design and
application; E-commerce, B-to-B, B-to-C transactions; security issues, EDI- format,
international protocol etc.

PGDM (Services) Programme/ 2010-12

26



Code of course
and semester
Name of course

What is the role
of proposed
learning in
managing
businesses?

Reference Books

S-302

Entrepreneurship and Business Plan Development

The objective of the course is to enable the learners to start and

manage small enterprises. This includes:

e How to scout for a good business idea?

e How to analyse the business environment specially customers and
competitors?

e How to analyse feasibility?

e How to prepare a Business Plan?

e How to start a business?

Mohanty, Sangram Keshari. Fundamentals of entrepreneurship, New
Delhi: Prentice Hall of India.

Sido-online.  Portal of MSME, Government of India
(www.smallindustryindia.com)

Desai, Vasant. Small-Scale Industries and Entrepreneurship. Himalaya
Publishing House, Delhi.

Kaulgud, Aruna. Entrepreneurship Management. Vikas Publishing
House, Delhi.

Chandra, Ravi. Entrepreneurial Success: A Psychological Study.
Sterling Publication Pvt. Ltd., New Delhi.

Balaraju, Theduri. Entrepreneurship Development: An Analytical
Study. Akansha Publishing House, Uttam Nagar, New Delhi.

David, Otes. A Guide to Entrepreneurship. Jaico Books Publishing
House, Delhi.

Internal evaluation would be based on business plan development and defense. The details
would be provided by the instructor.

Unit 1 Entrepreneurship- concept and definitions; entrepreneurship and economic
development; MSME Act 2006.

Unit 2 Opportunity / identification and product selection- entrepreneurial opportunity
search and identification; criteria to select a product; conducting feasibility
studies; project finalization; sources of information.

Unit 3 Conceptualising a business; business model; business strategy- understanding
customers and analyzing competition, Form of organization and legal
considerations; networking and collaboration; good business practices;

Unit 4 Writing a business plan- marketing, financial, operations, people, etc.
planning;
Unit 5 Setting up an enterprise- steps, procedures, licenses, registration etc.;

Institutional support for MSMEs.
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Code of course
and semester
Name of course

What is the role
of proposed
learning in
managing
businesses?

S-303/ Sem I1I

Strategic Management

Strategic management is an integrative capstone course — the only
course that challenges students to study and experience sets of
multifunctional problems that confront top management. The course
allows students to bring together all of their learned functional skills

(i.e., accounting, finance, marketing, etc.) and use them to study
organizational problems within the context of real-world business
case studies.

Reference books | David, Fred R Strategic Management: Concept and cases, Pearson

publishing house.

Hitt, Michael A. and et al. Management of Strategy: Concepts and
Cases, South-Western, Cengage Learning Publishing.

Kazmi Azhar. Business Policy, Tata McGraw Hill.

Srivastava R.M. Management Policy and Strategic Management
(Concepts, Skills and Practices), Himalayan Publishing House.

Ramaswamy. Strategic Planning Formulation of Corporate Strategy.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching

Unit I

Unit I1

Unit I1I

Unit IV

Unit V

Concept of strategic management — Characteristics of strategic management
— Defining strategy.

Strategy formulation — Stakeholders in business — Vision, mission and
purpose- Business definition, objectives and goals — Environmental
appraisal — Types of strategies — Guidelines for crafting successful business
strategies. Tailoring strategy to fit specific industry.

Strategic analysis and choice — Environmental Threat and Opportunity
Profile (ETOP) — Organizational Capability Profile — Strategic Advantage
Profile — corporate Portfolio Analysis — SWOT Analysis — Synergy and
Dysergy — GAP Analysis — Porter’s Five Forces Model of competition — Mc
Kinsey’s 7s Framework — GE 9 Cell Model — Distinctive competitiveness-
Selection of matrix.

Strategy  implementation — Issues in implementation- Project
implementation — Procedural implementation — Resource Allocation-
Budgets — Organization Structure- Matching structure and strategy —
Behavioural issues — Leadership style- Corporate culture — Values — Power
— Social responsibilities — Ethics — Building a capable organization —
Functional issues — Functional plans and policies — Financial, Marketing,
Operations and Personnel plans and policies.

Strategy Evaluation — Importance, Symptoms of malfunctioning of strategy
— Organization anarchies — Operations Control and Strategic Control —
Measurement of performance — Analyzing variances — Role of
organizational systems in evaluation.
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Code of course and | S-304/ Sem 111

semester

Name of course Business Ethics and Corporate Social Responsibility

What is the role of | This course aims at helping students think about some of the
proposed learning | important ethical implications of the day-to-day happenings and

in managing

practices of the Indian industry and business. It is designed to

businesses? stimulate discussions and debates rather than to formulate
principles, and to raise further questions rather than to dictate
answers.

Reference books Velasquez, Manuel, G. Business ethics. New Delhi: Pearson
Education.

Chakraborty, S.K. Ethics in Management. New Delhi: Oxford India.
William B. Werther Jr. And Davind Chandler. Strategic Corporate
Social Responsibility- Stakeholders in a Global environment. SAGE
Publication.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit II

Unit II1

Unit IV

Unit V

Business ethics- nature, characteristics and need, ethical practices in
management; Values- importance, sources of values systems, types, loyalty
and ethical behaviour;

Ethical value system-universalism, utilitarianism, distributive justice, social
contracts, individual freedom of choice, professional codes; relationship
between law and ethics; other bodies in enforcing ethical business behavior;
impact of laws on business ethics.

Individual, group and corporate ethics; Application- marketing ethics, ethics
in advertising, research ethics, ethics in financial matters, ethics in IT and
system usage.

Social responsibilities of business — environmental protection, fair trade
practices, fulfilling all national obligations under various laws, safeguarding
health and well being of customers, employees and community.

Aligning corporate social responsibility strategies and goals with
organisational goals; embedding corporate social responsibility strategies
within the company culture and communicating the impact of CSR to various
stakeholders.

PGDM (Services) Programme/ 2010-12
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Code of course and
semester
Name of course

What is the role of
proposed learning in
managing
businesses?

S-309/ Sem 111
Summer Training Project

Students must earn a feel of real life working in business
enterprises so that they may appreciate class room business
discourses. Therefore, students must undertake a 6-8 week summer
internship project with some reputed business organisations and
learn the business nuances. Students must try to learn how
businesses organize themselves, relate to their business contexts,
and structure themselves. Students must participate and experience
work cultures/ environments. Students must work on projects
assigned to them as part of their internships. Students must prepare
at least three copies of summer internship report and submit one to
the concerned organisation, one to the institute (on dates specified
by chair) and keep one for self.

Faculty of the concerned programme in consultation with programme chairperson would
organize student presentations based on their summer projects. Presentations would be
organized weekly according to a predetermined schedule. A Panel of teachers (at least
three) would evaluate the presentations, draft reports and participation out of 40 points.
They would give students feedback on their research projects. There are 10 points for
attendance (attending the presentation of summer training in class). Based on feedback,
students would submit a final project report which would be evaluated by an external
examiner, nominated by the institute, out of 50 points.

PGDM (Services) Programme/ 2010-12
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Programme structure for PGDM (S) Semester - [V programme of
Indian Institute of Tourism and Travel Management, Gwalior

Course
Code Nomenclature H Int Ex A Tot
Semester -1V

S-401  Functional Elective-III 3 40 50 10 100
S-402  Functional Elective- IV 3 40 50 10 100
S-403  Sectoral Elective - 111 3 40 50 10 100
S-404  Sectoral Elective - [V 3 40 50 10 100
S-405  Project Report and Viva-voce 50 50 100

Total 500
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Code of course
and semester

Name of course

What is the role
of proposed
learning in
managing
businesses?

S-405/ Sem IV

Project Report and Viva-voce.

This course shall evaluate the learners on a holistic basis. This course
typically has two parts: part one is dissertation where the learner
carries a minor business research; part two is term end viva-voce
exam which shall evaluate the overall learning by the student.

1. Undertake a small dissertation as a part of this project under
the supervision of a faculty member.

2. Students must prepare at least three copies of dissertation
report and submit two to the institute (on dates specified by
chair) and retain one for self.

The dissertation is an excellent opportunity to analyze a business or management issue in
depth as an independent research project. The dissertation could be carried out in
conjunction with a business or students can use a primary or secondary research to
understand a business problem of relevance to one’s own professional or national
background. Students will be assigned a supervisor who will be able to offer advice and
suggestions about their chosen field of inquiry, and research methodology. The supervisor
will also provide support and encouragement to assist students in completing this
challenging and final component of the PGDM programme. Dissertation will be evaluated
from 50 points and viva-voce shall be of another 50 points.

PGDM (Services) Programme/ 2010-12
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Marketing Management Electives

Code of course and M1

semester

Name of course Product and Brand Management.

What is the role of This will be an opportunity for the students to learn the nuances
proposed learning in | of the product related decisions including brand management in

managing hyper-competitive markets.
businesses?
Reference books YLR Moorthi. Brand Management, Vikas.

Subrata Sen Gupta. Brand Positioning. Macmillan India Ltd.
Ramanuj Majumder. Product Management in India, Prentice Hall.
S.A. Chunawala. Product Management, Himalaya Publication.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit 11

Unit I1I

Unit IV

Unit V

Product Management — product organization, Product idea generation,
concept testing & evaluation; product planning, portfolio techniques, PLC
concept, new product development — process & techniques; Launching
strategy for a new product.

Product Positioning —perceptual mapping, innovation, diffusion and
adoption, role of Packaging; packaging as competitive advantage.

Understanding Brands - Brand Hierarchy, Brand Personality, Brand Image,
Brand Identity, Brand Positioning, Brand Equity.

Value addition from Branding - Brand-customer Relationships, Brand
Loyalty and Customer Loyalty; Managing Brands; Brand Creation, Brand
Extensions, Brand-product Relationships, Brand Portfolio.

Brand Assessment through Research - Brand Identity, Position, Image,
Personality Assessment and Change; Brand Revitalization; Financial Aspects
of Brands; Branding in Different Sector- Customer, Industrial, Retail and
service.

PGDM (Services) Programme/ 2010-12

33



Code of course and
semester
Name of course

What is the role of
proposed learning
in managing
businesses?

Reference books

M2

Advertising and Promotion Management

The objectives of teaching this subject is to provide an approach to
the management of advertising that is professional, thoughtful, and
state of the art while being practical and relevant to the latest

requirement of the corporate sector.

Aaker, David A. and John G. Myers. Advertising Management:

Prentice Hall of India Pvt. Ltd., New Delhi.

Belch. George E and Belch. Michael A., “Introduction to
Advertising and Promotion. Irwin. Chicago.

Clow and Baack, “Integrated Advertising - Promotions and
Marketing Communication”, Prentice Hall of India, New Delhi.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit I1

Unit I1I

Unit IV

Unit V

Advertising - Concept, objectives, role, benefits and functions;
Economic and Social implications of advertising; Product advertising,
Service advertising, Global advertising, Institutional advertising,
Industrial advertising, Corporate image building through Advertising,
Public service advertising, Social advertising.

Advertising strategy planning and organization, Campaign planning
and creativity in advertising; Decision areas in advertising, Emerging
Trends in Indian advertisement; Determination of Target Audience.

Evaluating advertisement Effectiveness. DAGMAR approach.
Advertising agency function, selection and coordination,
Advertisement Agency and Advertiser Agency Relations, working of
advertisement agency. Advertising budget.

Media selection, planning, scheduling and strategy; The AIDA Model,
Considerations in Media Planning, types of media, Indoor media,
outdoor media.

Legal aspects of Advertising Management; advertising art-the layout
of advertisements, preparation of layout.

PGDM (Services) Programme/ 2010-12
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Code of course and | M3

semester

Name of course Consumer Behaviour

What is the role of | The manager of today must be well versed with all the factors that
proposed learning | influence the purchase behavior of the consumer. Besides, he must

in managing
businesses?

be equally vigilant about the process the consumer undergoes in
arriving at the final decision.

Reference books Schiffman, L. and Kanuk, L. Consumer behaviour. New York:

Prentice Hall.

Laudan, D. and Bitta, A. Consumer behaviour. New York:
McGraw Hill.

Chunawala S. A. Commentary on Consumer behaviour. Mumbai:
Himalaya Publishers.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit II

Unit III

Unit IV

Unit V

Definition, nature and scope of consumer behaviour; understanding
consumers and market segments; consumer research.

Environmental influences on consumer behaviour- culture, social class,
social groups, family; personal influence and diffusion of innovation;

Individual determinants of consumer behaviour- personality and self concept,
learning and memory, attitudes, motivation and involvement, information
processing.

Consumer decision process- recognition, search, evaluation, purchasing,
process, post purchase behaviour.

Additional dimensions- modeling and researching consumer behaviour; o
organisational buying behaviour, marketing communication and persuasion;
marketing regulation.
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M4
Code of course and

semester
Name of course Sales and Distribution Management
What is the role of The purpose of this paper is to acquaint the learners with

proposed learning in | concepts which will develop an aptitude and understanding to
managing businesses? | organize and manage sales force and marketing channels. This
module should help in formulating sales and distribution policy.

Reference books Still,Cundiff and Govoni. Sales management: Strategies and
cases. New Delhi: Prentice Hall of India.

Jobber & Lancaster. Selling and sales management. Pearson
Education.

Coughlan, Sten & El-Ansary. Marketing channels. New Delhi:
Prentice Hall of India.

Kapoor & Kansal, Distribution management. New Delhi:
Prentice Hall of India.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit 1 Evolution of sales management, nature, role and importance of sales
management; types of personal selling, difference between selling and
marketing, theories of selling, sales forecasting methods, the selling process.

Unit 11 Recruiting and selecting sales personnel, developing and conducting sales
training program, compensation for sales force, motivation of sales force,
sales organizations, and essential qualities of sales man.

Unit 111 Management of sales territories: reasons and procedures for setting up sales
territories; sales quota: types, quota setting procedures, methods and
problems in setting sales quota; sales budget.

Unit IV Concepts of marketing channels, types of channel, channel strategy
decisions, key issues in determining channel requirement, selecting a suitable
channel partner, objectives of channels of distribution, flows of channels of
distribution.

Unit V Channel control system; channel evaluation; channel relationships, control,
power, positioning and conflict; motivational tools of distribution channels.
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Code of course and M5

semester
Name of course Marketing Research
What is the role of The objective of this course is to make the students familiar with

proposed learning in | advanced marketing research tools commonly use in marketing
managing businesses? | & consumer behavior research.

Reference books Aaker, D.A. & Day G.S., “Marketing Research”, John Wiley,
NY

Aggarwal S., “Marketing Research”, Gloabal Business Press

Boyal HW. & Westfall R., “Marketing Research: Text &
Cases”

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I Nature & scope of marketing research; The cost & value of research
information; Organisation structure of marketing research; Marketing
research process - Problem formulation & research design.

Unit II The source of marketing information. Data collection; The source of error in
information form respondents. Observational methods;  Attitude

measurement techniques; Motivational research techniques.

Unit 111 Administration of surveys; Sampling procedures in Marketing research;
Advertising Budget Decision (Regression Analysis).

Unit IV Questionnaire Development & Advertising Theme decision (Factor
analysis); Market Segmentation (Cluster analysis).

Unit V Brand & Product line decisions (Conjoint analysis); Strategy Formulation
(Multidimensional Scaling).
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37



Code of course M6

and semester

Name of course | Retail Management

What is the role | In this course the learners will identify and understand the significance

of proposed of retailing in the current business environment. They would also
learning in identify the competition in the market and develop strategies for the
managing retailing business accordingly; identify significant characteristics of

businesses? the end consumer, understand its significance for the retailing business

and develop strategies accordingly; identify the paradigm shifts in
retailing business with increasing scope of technology/ e-business and
develop strategies accordingly.

Reference books | Berman,B. and Evans, J.R. Retail Management, Pearson Education,

New Delhi

Gilbert, D. Retail Marketing Management, Pearson Education, New
Delhi

Bajaj,C., Tuli,R. and Srivastava, N.V. Retail Management, Oxford
University Press, New Delhi

Pradhan, S. Retailing Management, Tata McGraw Hill, New Delhi

Bruce,M., Moore,C. and Birtwistle,G. International Retail Marketing,
Elsevier, New Delhi

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit I

Unit II1

Unit IV

Unit V

Introduction to Retail-Definition, The Retail Environment, Characteristics and
Functions of Retailing, Functions of Retailer, The Rise of Retailer. Retail in
India-Evolution of Retail in India, Drivers of retail change in India, The size of
retail in India, Traditional Retail Formats, and Modern Retail Formats in India.
Retailing in Rural India.

Theories of Retail Development-Environmental theory, Cyclical theory,
Conlflict theory. Business Models in Retail, Concept of Life Cycle in Retail,
Understanding the Retail Consumer, Retail Market Segmentation.

Retail Franchising, Retail Store Locations-types of retail locations, steps
involved in choosing in retail location, Basics of Retail Merchandising, The
process of Merchandise Planning, Methods of Merchandise Procurement.

Retail Pricing- elements of retail price, determining the price, retail pricing
policies/strategies. Retail Promotion Strategy.

Consumerism and ethics in retailing-Criticism of marketing activity, Product
misuse and safety issues, Green issues. The future of retailing.
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Code of course and
semester

Name of course

What is the role of
proposed learning
in managing
businesses?

Reference books

Financial Management Electives

F1

Security Analysis and Portfolio Management

The basic objective of the course is to acquaint the students to the
investment decisions related to financial assets, the risks and the
returns involved, to make them aware about the functioning of
securities market alongside the theories and concepts involved in
portfolio management.

Chandra, Prasanna. Investment Analysis and Portfolio
Management. New Delhi: Tata McGraw Hill.

Punithavathy, Pandian. Security Analysis and Portfolio
Management. New Delhi: Vikas Publishing House.

Fischer, Donald E. and Jordan, Ronald J. Security Analysis and
Portfolio Management. New Delhi: Prentice Hall of India.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I Meaning, nature and scope of investment, types of investment, investment
v/s speculation, investment process, sources of investment, Indian capital
market.

Unit II Various risk-diversifiable, non-diversifiable, CAPM, efficient frontier,

capital market line, and security market line.

Unit ITI Fundamental analysis: Economic analysis, Industry analysis, Company
analysis; technical analysis: Dow Theory, RSI, trend analysis; efficient
market theory.

Unit IV Basic valuation models, valuation of equity and bond.

Unit V Portfolio analysis, optimal portfolio construction, sharp portfolio
optimization, portfolio revision, portfolio evaluation: Jenson’s and Treynor’s
performance Index.
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Code of course
and semester

Name of course

What is the role
of proposed
learning in
managing
businesses?

Reference books

F-2

Risk Management

To provide a fair understanding of the derivative instruments, their
markets and applications as risk management strategies.

Chance, Don M. Analysis of Derivatives for CFA Program, Published
by AIMR (association for Investment Management and Research).
Swaroop, Satya and Mishra, Bishnupriya Financial Derivatives, Excel
Books Publishing.

Parasuraman, N.R. Fundamental of Financial Derivatives, Wiley Precise
Text Book.

Hull, John C. Options, Futures and other Derivatives, Tata Mc.Graw
Hills Publishing House.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I Risk Management: Introduction, types of risks, managing market risk,
managing credit risk, managing other risks faced by an organization. Best
practices in risk management.

Unit IT Derivative market and its instruments: types of derivatives, and the role of
derivative market in India.

Unit IIT Forward and Future Markets and Contracts: Introduction, types of contracts,
and pricing and valuation of forward and future contracts

Unit IV Option Markets and Contracts: introduction, types of contracts, principal of
option pricing, discrete and continuous option pricing models

Unit V Swap Markets and Contracts: Introduction, types and pricing and valuation of
swaps, credit risk and swaps, and role of swap markets.
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Code of course and F3

semester

Name of course Management of Mutual Funds

What is the role of | The basic objective of the course is to acquaint the students to the
proposed learning | investment decisions related to mutual funds, the risks and the

in managing
businesses?

returns involved, to make them aware about the functioning of
mutual fund market alongside the theories and concepts prevalent
in mutual fund industry.

Reference books Fredman and Wiles. How Mutual Funds Works, the Indian Edition

published by Prentice Hall India Pvt. Ltd., New Delhi.

Sadhak, H. Mutual Funds in India, Published by Response
Books/Sage Publications, New Delhi.

Sankaran, Sunder. Indian Mutual Funds Handbook, Published by
Vision Books, New Delhi.

Shanbhag, A.N. Annual Investment Planner, Bharat Publishing
House.

SEBI Notes on Investor Grievances- Rights and Remedies.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit II

Unit I1I

Unit IV

Unit V

The Concept and Role of Mutual Funds; evolution and types of Mutual
Funds in India; Fund Structure and constituents: legal structure and other
constituents, fund mergers and scheme takeovers; the offer document:
content and key information of offer document.

Legal and Regulatory Framework: role of regulators and self regulatory
organization in India, investor’s right and information; Fund distribution and
sales practice; Accounting, valuation and taxation.

Investor services: application and redemption, investment plans and services;
Investment management: equity and debt portfolio management, investment
policy and restrictions. Measuring and evaluating mutual fund performance.

Mutual fund advisory services: basic concept of financing planning and
financial planning strategies for investor, comparison of investment products
and recommending model portfolios by selecting the right fund.

Valuing mutual fund performance: Sharpe’s, Treynor’s and Jensen’s
performance index models. Business ethics in mutual funds.

PGDM (Services) Programme/ 2010-12



Code of course and F4

semester

Name of course

Income Tax and Tax Planning

What is the role of To provide thorough knowledge of the various concepts and
proposed learning in | their applications relating to Income Tax Act 1961 with a view

managing to integrating the relevance of this law with financial planning
businesses? and management decisions.
Reference books Shuklenra Acharya & Gurtha M.G. Tax planning under Direct

Taxes, Modern Law Publications, Allahabad.

Srinivas.E.A. Corporate Tax Planning, Tata MacGraw Hill
Publishing Co. (P) Ltd., New Delhi.

Ranina H.P., Corporate Taxation — A Hand Book, Orient Law
House, Allahabad.

Singhania, V.K. and Singharia, Kapil, Direct Taxes Law &
Practice, Taxmann Publications.

Singhania V.K. and Singhania Monica, Corporate Tax
Planning and Business Tax Procedure, Taxmann
Publications.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit I1

Unit II1

Unit IV

Unit V

Introduction: The Income Tax Act 1961: Concepts and definitions.
Determination of the Residential status and Incidence of Tax, Tax Free
Incomes.

Head of Income: Computation of Income from salaries, Income from house
property, Profits and gains of business or profession, Capital gains and
income from other sources.

Clubbing of incomes, Set off and carry forward of losses. Deductions from
gross total income. Calculation of taxable income of individuals, Hindu
undivided families and companies.

Tax Administration: Income tax authorities, Procedure for assessment,
Deduction of tax at source. Appeals, Prosecution and Penalties.

Tax Planning: Introduction, concepts of tax evasion and tax avoidance, Tax
planning for individuals, HUF, firms and Companies.
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Code of course and F5
semester

Name of course Project Appraisal and Financing

What is the role of Projects are non-recurring activities requiring a different set of
proposed learning in skills for planning as compared to regular and operative
managing businesses? | activities. The course is aimed at developing understanding of
project activities and relevant skills.

Reference books Patel, B.M. Project Management: Strategic Financial Planning
Evaluation and Control. New Delhi: Vikas Publishing House
Pvt. Ltd.

Chandra, P. Projects. New Delhi: Tata McGraw Hill

Wysocki, Robert K., Bick Robert and Crane David B. Effective
Project Management. New York: John Wiley and Sons.

Maylor, Harvey. Project Management, 3/e. Pearson Education,
New Delhi.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I Project finance: Basics; project planning- ideas, preliminary feasibility and
project identification; project cycle.

Unit 11 Project Formulation, Analysis and Appraisal in the context of the
requirements of all India Financial Institutions. Network Analysis: CPM,
PERT.

Unit 111 Financial Analysis and Appraisal: Coverage, Details of Capital Cost of the
Project and Methods of Appraisal, Key Parameters considered by the
Financial Institutions; Sensitivity Analysis, SEBI Guidelines on Issue
Eligibility.

Unit IV Project Risks, Credit Risk Determination Model, Term Loan Pricing and
Project Risk Management. Project Report and its Contents.

Unit vV Issues in project management- project audit, project monitoring and MIS, cost
control, real time planning, intangibles; project report making; Development
of an EXCEL BASED INTEGRATED FINANCIAL MODEL for a detailed
financial feasibility study of any selected project.
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Code of course and F6

semester
Name of course

Corporate Restructuring.

What is the role of To provide an understanding of all aspects of strategic decision of
proposed learning in | corporate restructuring; valuation of the firms; law and practical

managing issues affecting and arising out of corporate restructuring. Global
businesses? corporate restructuring scenario; success and failure of such
cases.
Reference books Majumdar A.K. and Kapoor G.K. Company law and Practice,
Taxmann.

Krishna Murti Chandrashekhar and Vishwanath S.R.. Mergers,
Aquisitons and Corporate Restructuring, Saga Publication.

P.Mohan Rao. Mergers and Acquisitions, Deep and Deep
Publication.

Machiraju. Mergers and Acquisitions, New Age Publishers.

Varma D.C. Corporate Mergers and Takeovers. Bharat Publishing
House.

Vadapalli, Ravinderar. Mergers, Acquisitions and Business
Valuation, Excel Book publishing.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit II

Unit I1I

Unit IV

Unit V

Opening up of the economy, Global View, Indian scenario, Economic
Liberalization and Corporate Restructuring: Mergers, Acquisitions and
Demergers, Objectives and Motivations.

Mergers and Amalgamations, Search for a merger partner, Negotiations,
Steps and formalities.

Demergers: Divestitures, Spin off, Equity carved out, Split off, Split up,
Reconstruction, Modes of Demerger, Tax aspects, Advantages and
Procedure, Reverse merger: Requirements, Takeover by reverse bid.

Valuation and Exchange Ratio, Modes of valuation, Fixing price for
acquisition, Determination of share, exchange ratio on merger, Feasibility
analysis for cash acquisition, Valuation practices in India, Funding of Merges
and Acquisitions: Financing alternatives, Management buyouts, Leveraged
Buy - Outs.

Legal and regulatory framework for M & A: provisions of company’s act
1956, SEBU takeovers code, Indian Income Tax Act 1961, Provisions of
Competition Act. Accounting standard and provision of other relevant Acts.
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Human Resources Management Electives

Code of course and HI

semester

Name of course Human Resource Development

What is the role of An organization’s success is determined largely by its people.
proposed learning in It is essential that members have the knowledge, skills, and

managing businesses? | abilities (KSAs) needed to help the organization reach its
goals. Given the rapid pace of change (e.g., technology,
competition, workforce reduction), the KSAs that employees
need will also change. One important way to ensure that
organizational members have the competencies to meet current
and future job demands is through a set of systematic and

planned activities known as Human Resource Development
(HRD).

Reference books Dayal, I. Successful applications of HRD. New Delhi.

Pareek, U and Rao, T.V. Designing and managing human
resource systems. New Delhi, Oxford & THB.

Bhatia. B.S., Verma H.L. and Garg M.C., HRD Practices
Assimilation and Implications. Deep and Deep Publications.
New Delhi.

Note: There will be three evenly paced internal examinations as part of continuous

evaluation. Each test would be after 10-13 hours of teaching.

Unit I HRD- concept, need, objectives; difference between HRD and traditional
personnel function; HRD mechanisms, HRD culture-OCTAPACE; planning
and designing HRD system; tasks of HRD department; role and qualities of
HRD managers

Unit 1T Performance appraisal-traditional and modern approaches, 360 degree
feedback; potential appraisal-process and application; counseling and
mentoring; career planning and counseling; giving and receiving feedback.

Unit 111 Organisation development- concept, objective, process, limitations; various
OD interventions-sensitivity training, grid OD, team building, transactional
analysis, MBO, survey feedback and other OD interventions.

Unit IV Training and development- meaning, distinction between training and
development, types; training process-training need assessment, design and
development of training programs; training methods and skills, evaluation,
essentials of effective training.

Unit V Emerging HRD concepts- learning organisations, empowerment, quality

circles, retention management, HRD audit and other related concepts; HRD
in India, emerging trends and perspectives.
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Code of course and H2

semester

Name of course Industrial Relations and Legislations

What is the role of This course is aimed at imparting the students advanced
proposed learning in knowledge and skills of managing employee relations at places

managing businesses? | of work.

Reference books Malik. P.L, Hand Book of Labour & Industrial Law.

Sinha,P. Industrial Relations Trade Unions and Labour
Legislations, India, Pearson Education.

Monappa, Arun Industrial Relations New Delhi. Mc Graw
Hill.

Note: There will be three evenly paced internal examinations as part of continuous

evaluation. Each test would be after 10-13 hours of teaching.

Unit I Introduction to Industrial Relations: Determinants of Industrial relations; the
role of state, trade unions and employees organization in Industrial relations;
forms & trends of industrial unrest in India.

Unit 11 Trade Unionism: Trade union structure, role and functions, problems of trade
unions: politicalisastion, multiplicity and Intra and inter-union revelry;
registration and recognition of trade unions; trends in Collective Bargaining
and Negotiation.

Unit ITI Employee empowerment and participative decision-making, Changing role
of IR.

Unit IV Evolution of Labour Legislations in India: Industrial Disputes Act 1947:
Preliminary Procedure, Powers and Duties of Authorities, Strikes, Lockout,
Lay- off and Retrenchment, Unfair Labour Practices. The Industrial
Employment (Standing Orders) Act, 1946. Trade Unions Act 1926:
Preliminary, Registration, Rights and Liabilities, Recognition of Trade
Unions.

Unit V Factory and Wage Legislations: Factories Act 1948: Preliminary, Healthy,

Safety, Welfare and Working Hours. Welfare Legislations and Service:
Workman Compensation Act 1923, Employees State Insurance Act 1948.
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Code of course H3

and semester
Name of course

What is the role of
proposed learning
in managing
businesses?

Compensation Management

This is an interesting course that would help learners to:

e Describe compensation strategies and their linkage to business
strategies

e Explain how and why job analyses and evaluations are
conducted

e Discuss external competitiveness and how market forces
influence compensation

e Design compensation structures such as person-based and graded
structures

e Take a well-reasoned position on the effectiveness of incentive
plans and pay-for-performance

o [llustrate benefit options

Discuss issues in executive and international compensation

Reference books Milkovich, G. & Newman, J. Compensation. McGraw-Hill/Irwin.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit I1

Unit II1

Unit IV

Unit V

Conceptual and theoretical understanding of economic theory related to
reward management; competitive imperatives: productivity, quality, service,
speed, learning.

Planning for improved competitiveness; diagnosis and bench marking,
obtaining commitment.

Determination of inter and intra-industry compensation differentials; internal
and external equity in compensation systems; understanding tools used in
designing, improving and implementing compensation packages.

Compensation designs for specific type of human resources like
compensation of chief executives, senior managers, R&D staff, etc.;
understanding different components of compensation packages like fringe
benefits, incentives and retirement plans.

Compensation practices of multinational corporations and strategic
compensation systems; statutory provisions governing different components
of reward systems; working of different institutions related to reward system
like wage boards, pay commissions.
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Code of course and
semester
Name of course

What is the role of
proposed learning
in managing
businesses?

Reference books

H4
Organisational Change and Development

This course is geared towards developing a better understanding of
the challenges, techniques, burdens, and successes associated with
initiating and implementing major changes within organizations.
Therefore, the objective of the course is to prepare managers and
their consultants to meet the challenges of organizational changes.

Cummings, T. and Worley, C. Organizational Development and
Change.

French and Bell. Organizational Development: Behavioral Science
Interventions for Organization Improvement Upper Saddle
River New Jersey: Prentice Hall.

Ahuja K.K., Organisation Growth and Development. Kalyani

Publishers. New Delhi.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I Organization change - an overview; approaches to problem diagnosis.

Unit II Major techniques of planned change.

Unit 111 Organizational structure and development, meaning and definition, OD in
perspective, assumptions and values in OD.

Unit IV Operational component of OD, characteristics and foundation of OD process.

Unit V OD interventions, structural and comprehensive intervention.
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Code of course and | H5
semester
Name of course Cross Cultural Management

What is the role of | The objective of the course is to equip students with both
proposed learning | analytical and practical skills to help them manage effectively in

in managing cross-cultural situations

businesses?

Reference books Hodgetts Richard and Luthans, Fred. International Management:
Culture, Strategy and Behaviour, New Delhi: Tata McGraw
Hill.
Hooker, John, Working across Cultures, Stanford University
Press.

Deresky, Helen, International Management- Managing Across
Borders and Cultures. Eastern Economic Edition, New Delhi:
Prentice- Hall of India Private Limited.

Carr-Ruffino, N. Managing diversity: People skills for a

multicultural workplace. Boston, MA: Pearson Custom

Publishing.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I Nature and dimensions of culture, Cultural variables, Managing cultural
differences, dynamics of multi-cultural teams, leadership across cultures,
cross-cultural perspectives to motivation and decision making, prevailing
cultural styles affecting global business.

Unit II Leadership across cultures, cross-cultural perspectives to motivation and
decision making, global approaches to managing conflict , Cross-cultural
Communication and business negotiations.

Unit 111 Social responsibility of Multinational companies, Globalization and Culture,
Corporate Ethical Behaviour in a Global Economy.

Unit IV Human resource management aspects in globalization; global
multiculturalism and managing diversity.

Unit V Understanding culture issues in US, Europe, China etc.
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Code of course
and semester
Name of course

What is the
role of
proposed
learning in
managing
businesses?
Reference
books

Tourism Management Electives

TOl
Sustainable Tourism Development

This course covers both issues and methods in planning for tourism
development from the perspective of sustainable development.
Sustainable development is generally defined as using resources to
meet the needs of society today in such a way as to ensure the
availability of resources to meet the needs of future generations.

Victor T.C. Middleton and Rebecca Hawkins. Sustainable Tourism — A
Marketing Perspective, Sustainable Tourism, Salah Wahab and John
J. Pigram,

Rao P.K. Sustainable Development — Economic and Policy,

Inskeep.Edword Tourism Planning: An Integrated and Sustainable
Development Approach,

Mowforth Martin, Munt Lan. Tourism and Sustainability — New
Tourism in Third World

Cater Erlet and Lowman Crwen. Eco-Tourism a Sustainable Option.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Sustainable Development — Introduction, Concept, Definition, Dimensions.

Types of Sustainability - Social, Economic, Environmental; Stockholm
Conference 1972, Brundtland Commission 1987, Rio Declaration 1992,
Agenda — 21 for Travel and Tourism Industry, WSSD 2002; Global Warming
& Sustainable Development.

Unit 11

Sustainable Tourism- Meaning, Definition, Sustainable Tourism Planning,

Sustainable Tourism Product Development; Benefit of Sustainable Tourism
Development; Development and Design Standard, Tourist Facility and Quality
Standards; monitoring Mechanism and Coping with Saturations; Globe 90

Conference,

World Conference on Sustainable Tourism 1995; Berlin

Declaration on Biological Diversity and Sustainable Tourism.

Unit III

Global Significance of Sustainable Tourism; Sustainable Tourism and Poverty

Alleviation; Environmental Design and Land use Pattern (EIA, EIS, EMS);
Setting up of Experience Objective Zones.

Unit IV

Eco-tourism — Concept, Definition, Importance; Québec City Declaration 2002-

Oslo Declaration — 2007; Responsible Tourism.

Unit V

Sustainable Practices — ISO 14000 — Role of WTTC, UN-WTO, PATA, UNEP,

IUCN; Sustainable Economy, Ecology Over Economics; Restructuring
Sustainable Economy; Eco-friendly Practices — Energy, Waste Management.
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Code of course TO2

and semester

Name of course Destination Management

What is the role Competition between tourism destinations has continued to increase
of proposed in recent years and, despite the rosy predictions made by the World
learning in Tourism Organisation about the growing number of visitors,
managing destinations will be continuing to try to gain as many arrivals for

businesses? themselves as possible. Each destination must focus on creating and

maintaining as favourable and attractive an image as possible, in
order to be able to profit from the significant economic advantages
that growing numbers of visitors would offer them.

At micro level an important role is played by the destination
management company (DMC) when positioning a destination.

Reference books | David Pike, Destination Marketing, UK: Butterworth-Hinnemann

Frank Howie, Managing the Tourist Destination, London:
Continuum.

Ernie Heath and Geoffrey Wall, Marketing Tourism Destinations,
John Wiley and Son, Inc.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit II

Unit I1I

Unit IV

Unit V

Introduction: Destination- concept (attraction vs. destination), types, key
players in destination management; Destination life cycle; benefits of
destination management for actors; destination functions of DMOs;
Destination visioning, Destination attractiveness and competitiveness;
Destination management planning (DMP): Concepts, benefits, characteristics,
process; strategic planning for tourism destination;

Organisation: Destination Management Organisations (DMOs)- roles,
importance, types; Destination management companies (DMCs); role of stake
holders; product development (Company perspective); performance
measurement; two roles of DMOs- IDD and EMD

Internal destination development (IDD): IDD activities; feasibility analysis;
carrying capacity and sustainability; integrated quality management of
destination; destination benchmarking; Destination e-business and information
management.

External destination marketing (EDM): EDM activities; Understanding travel
trends, market research, destination positioning, image and branding,
promotion of destination through special events; Destination marketing plan;

Destinations: Issues related to region, cities, villages, leisure spots; events,
activities, individuals; shopping, education, culture; cuisine; etc. (Case
studies);
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Code of course and TO3

semester

Name of course Tourism and Hospitality Marketing

What is the role of This course applies the general principles of marketing to the
proposed learning in | hospitality and tourism industries, comparing and contrasting the

managing
businesses?

specifics of each field. The study provides a foundation for those
specializing in the marketing of these services. Marketing
research, consumer behavior, targeting and positioning are
covered in depth. Pricing, distribution channels, principles of
promotion, and product development are addressed as well. The
study culminates with an outline for the development of a
marketing plan, preparing the learners for an effective role in
marketing management.

Reference books Philip Kotler, John Bowen, and James Makens. Marketing for

Hospitality and Tourism, Prentice Hall/ Pearson Education,
New Delhi.

Morrison, A.M. Hospitality and Travel Marketing (3rd Edition).
Delmar Thomson Publishing.

Reid Robert D. Hospitality Marketing Management. Van

Nostrand Reinhold. New York.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit II

Unit I1I

Unit IV

Unit V

Understanding Marketing and Marketing Process: Marketing Concepts,
Nature and Scope of Marketing, Marketing Mix, Marketing Environment,
Strategic Planning and Marketing Process. Tourist Behaviour, Business
Markets and Buyer Behaviour, Market Segmentation — Targeting and
Positioning for competitive Advantage.

Services Marketing Concepts, Definition, Characteristics, Services
Marketing Mix. Service Quality and Service Gap Analysis Model.

Market Targeting, Market Segmentation and Leisure Market. Identifying
Market Segments and Selecting Target Market. Identifying & Developing
Market Activities of Leisure Market. Marketing mix for travel and tourism.

Managing the Product / Service, Product Decisions-Product Line, Product
Mix, Product Life Cycle, New Product Development, Branding and
Packaging Decisions.

Pricing Tourism Products — Pricing Considerations and Approaches, Pricing
Strategies and Methods. Destinations & Attractions. Marketing the Small
Tourism Business. Distribution Channel and Logistics Management-Channel
Selection, Cooperation and conflict Management, Vertical Marketing
System, Promotion Decision — Promotion Mix: Advertising, Sales
Promotion, Personal Selling, and Publicity.

PGDM (Services) Programme/ 2010-12

52



Code of course and TO4

semester

Name of course Finance for Tourism and Hospitality

What is the role of Finance for tourism and hospitality industry helps the learners to
proposed learning in | understand fundamental concepts, develop solid financial analysis

managing abilities, and apply them to comprehend and improve the

businesses? operational performance of a hotel or restaurant. This includes
developing the ability to perform all financial aspects of their
position efficiently and correctly.

Reference books Agnes L. DeFranco and Thomas W. Lattin, Hospitality Financial

Management — John Wiley & Sons.

Jonathan A. Hales Accounting and Financial Analysis in the
Hospitality Industry, Butterworth-Heinemann publisher.

Messenger, S., Shaw, H., Financial management for the
hospitality, tourism and leisure industries, Macmillan Press
Ltd.

Chris  Guilding Butterworth, Accounting Essentials For
Hospitality Managers; Heinemann publisher.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit II

Unit I1I

Unit IV

Unit V

Finance and Hospitality Industry: Introduction; key characteristics of
financial issues in tourism and hospitality industry; financial reporting.
Financial growth: need for capital, financial trend and schemes in hospitality
industry.

Financial Analysis; Performance measures used in hotel companies; Methods
for predicting financial failure in the hotel industry; Operational analysis in
hotels.

Financial Planning; Statistical cost estimation and prediction in hotels; Risk
assessment in capital investment; Risk and return analysis; Financial strategy
formulation.

Financial Information and Control; Identifying managers' information needs
in hotel companies; Management control in the hospitality industry:
behavioral implications; The use of accounting information in hotel
marketing decisions.

Role of Financial Markets in Tourism and Hospitality Industry. Role of
Mergers and Acquisitions in restructuring tourism and hospitality industry,
identification of such cases and their analysis of financial success.
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Code of course and
semester

TOS

Name of course Meetings, Incentives, Conventions and Exhibitions

What is the role of

proposed learning | To make students understand the managerial & operational aspects

in managing
businesses?

pertaining to event and conference or convention management.

Reference books Coleman, Lee & Frankle, powerhouse conferences, Educational

Institute of AH & MA.
Hoyle, Dorf & Jones, Meaning Conventions & Group business,
Educational institute of AH & MA.
Fenich George G. Meeting, Expositions, Events, and Conventions
An Introduction to the Industry. Pearson Prentice Hall. New Delhi.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Unit I

Unit I1I

Unit IV

Unit V

The corporate sector and business traveler; incentive travel, Meetings,
workshops, seminars and conferences; understanding trade fairs and
exhibitions.

Planning MICE; linkages with tourism; travel agency and hotel operations
for business travelers.

Convention management- Significance of convention and meeting business,
site selection, convention centers, convention centers location, types of
centers, centers environment, sponsors, marketing and promotion; Process of
convention management, negotiations and contracts, design, printing and
mailing of convention materials, on site management, administration,
providing services and marketing, spot management, post convention
meeting, evaluation, post convention behavior, benchmarking and post
convention tasks.

Purpose of exhibitions and trade shows, shows manager/ show organizer,
show producer, exhibition solicitation and management, contractors
attendees, exposition as a marketing tool, exposition or show manager,
marketing research, developing a marketing plan.

Tours operations business, incentive planners’ checklist, sample incentive
programme.
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Code of course
and semester

Name of course

What is the role
of proposed
learning in
managing
businesses?

Reference books

Financial Services Electives

FS1

Management of Commercial Banks

Banking is the need of the day. Right from common men in a village to
a well established businessman need the services of banking and
insurance. Every person makes use of these services in his/her own way
but it is important to understand the exact functioning of this sector so
as to make efficient use of these services in managing the businesses

properly.
Maheshwari S.N., Banking law and Practice

Bhole, L.M.Financial institutions and markets. Tata McGraw-Hill, New
Delhi

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I Fundamentals of Banking, Evolution of universal banking: nature, structure,
forms, working and its relevance to financial sector.

Unit II Important Banking Regulations: Banking regulation Act 1949, RBI Act-1934;
KYC (know your customers); BASEL norms.

Unit 11 Payment Instruments; payment systems; cash management services; and ALM.

Unit IV Corporate banking and Retail banking (retail deposits and retail lending such as
Housing Loans, Auto loans, Personal loans, educational loans etc).

Unit V Micro finance; banking frauds; challenges and recent development in Banking
Industry such as restructuring etc.
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FS-2

Wealth Management

This course examines the present status and developments that are
taking place in the personal financial planning industry and developes
an integrated knowledge for application of personal financial planning
process in an understandable, step-by-step format.

Harold R. Evensky Wealth Management: The Financial Advisor's
Guide to Investing and Managing Your Client's Assets, McGraw-
Hill.

Deena B. Kat and Deena Katz on Practice Management: For Financial
Advisers,Planners, and Wealth Managers Bloomberg Press.

Jack R Kapoor, Les R Dlabay and Robert J Hughes, personal finance,
McGraw-Hill/Irwin.

Arthur J. Keown, Personal Finance: Turning Money into Wealth and
Student Workbook, Prentice Hall

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I

Fundamentals of Personal Financial Planning. Behavioural Aspects of

Personal Finances. Anthropology of Wealth. Financial Aspects of Career
Planning. Risks in Personal Financial Planning.

Unit I1

Marketing Strategies for Wealth Management Services. Personal Financial

Planning Process. Money Management Strategy: Recognizing relationship
among financial

documents and money management activities; creating a system for
maintaining personal financial records; developing personal financial
statements; Creating and implementing budget etc.

Unit I1I

Purchasing Decisions. Personal Debt Management Strategy. Personal

Investment Strategy.

Unit IV

Personal Risk Planning and Creating Emergency Funds. Retirement

Planning. Estate Planning.

Unit V

Tax Planning, including Compensation Planning and Capital Gains

Planning. Planning for Special Situations like Higher Education, Daughter’s
Marriage etc.
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FS -3

Management of Financial Services

This course aims at introducing to learners to the nuances of dealing
with various financial institutions in the country. An understanding of
the role and working of these institutions helps a manager to better
utilise the financial options available to him/ her.

Bhalla, V.K. Management of Financial Services. Anmol Publications
New Delhi.

Shrivastava, R.M. and Nigam, D. Management of Indian Financial
Institutions. Mumbai: Himalaya Publishing House.

Ennew, C., Watkins, T. and Wright, M. Marketing of Financial
Services. New York:, Heinemann Professional Publishing.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit 1 Financial services overview; Business and marketing strategies for financing
companies.
Unit I1 Fee based services: Issue management, Corporate advisory services, mutual

funds, and asset securitization.

Unit II1 Fund based services: leasing and higher purchase, housing finance, credit
cards, venture capital, factoring, forfeiting and bill discounting.

Unit IV Insurance services: life products and non-life products. Broking services.
Unit vV Credit rating and credit information bureau; role and working of commodity
exchanges.
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FS-4

International Corporate Finance

This course aims at introducing the learners to the nuances of dealing
with various international financial instruments and develops an
understanding of the various aspects of the international financial
markets that helps a manager to better utilise the different financial
alternatives available.

Sathye. International Financial Management, Wiley publishing house.

Desai. International Finance: A Case Book, Wiley Publishing house.

Shapiro. Multinational Financial Management, Wiley Publishing
House.

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

Unit I International settlement of payments, Global financial markets, International
flow of funds: BoP.

Unit II Forex markets: Quotes, operations, and rate determination, exchange rate
forecasting.
Unit 111 Euro currency markets, forex risk management, transaction exposure,

translation exposure, economic exposure.

Unit IV Sourcing long term and short term financing: ADRs and GDRs; debt
financing ECBs, medium term notes, bonds.

Unit V International investment appraisal, International portfolio management: global
diversification and investment portfolio; Issues and challenges in international
finance.
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FS-5

Management of Insurance

This course aims at introducing the learners to the nuances of
dealing with risk through different insurance products and develop
an understanding of the role and uses of such products worldwide
which ultimately helps the manager to take better managerial
decisions.

Vaughan, Essentials of Insurance: A Risk Management
Perspective. Wiley India

Note: There will be three evenly paced internal examinations as part of continuous
evaluation. Each test would be after 10-13 hours of teaching.

UnitI

Introduction to Insurance industry, Status, prospects and structure of

insurance business; Regulatory Norms, Role and structure of IRDA,
Management of Risk, Insurance as intermediaries in risk.

Unit II

Life insurance business: principles, products, product pricing, and

product innovations. Actuarial analysis. Capital structure of life
insurance.

Unit IIT

General Insurance Business: status, prospects, principles, and its

structure. Miscellaneous general insurance policies.

Unit IV

Health insurance and TPA’s: its products, pricing and innovations in

general insurance.

Unit V

Performance analysis of insurance business and insurance marketing.

Reinsurance business and strategies.
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